
5 Ways To Bring in More Students to your
Registered Training Organisation

Hey there, RTO providers!

If you're scratching your head trying to figure out how to bring
in more students to your registered training organisation, you're
in the right place.

Let's dive into some super-effective strategies that'll help you
boost your student numbers and get your courses filled up in no
time. Whether you're a seasoned provider or just starting out,
these tips will provide actionable insights to enhance your
student recruitment efforts.

1. Leverage Social Media
First things first, if you're not on social media, you're missing out
big time. Platforms like Facebook, Instagram, and LinkedIn
aren't just for sharing cat videos or keeping up with friends.
They're powerful tools for connecting with potential students. In
today's digital age, social media is often the first point of contact
between you and your prospective students.

Create Engaging Content
You need to post regularly, and not just any content, but
engaging content. Share success stories, post about upcoming
courses, and don't forget to showcase your campus life.
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Use videos, images, and infographics to make your posts
eye-catching. Additionally, interactive content such as polls,

quizzes, and live Q&A sessions can significantly boost
engagement and foster a sense of community.

Don't underestimate the power of storytelling. Sharing real-life
success stories of your students can create an emotional
connection and inspire prospective students to take action.
Highlighting the unique aspects of your RTO and what sets you
apart from competitors can also attract more attention.

Run Targeted Ads
Social media platforms offer great tools for running targeted
ads. You can set up campaigns to reach people interested in
vocational education and training across Australia. The trick here
is to use the right keywords like "providers and assessors of
nationally recognised training" or "student recruitment and
admissions." Additionally, you can use demographic and
psychographic data to refine your audience and ensure your ads
reach the right people.

Don't forget to monitor the performance of your ads. Use
analytics to track metrics such as click-through rates, conversion
rates, and return on investment. This data will help you fine-tune
your campaigns for better results.
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2. Optimise Your Website for SEO
Your website is like your digital storefront, so you want to make
sure it's in tip-top shape. SEO (Search Engine Optimization) is
your best friend here. A well-optimized website not only
improves your visibility on search engines but also enhances the
user experience for your visitors.

Use Relevant Keywords
Incorporate relevant keywords throughout your website. Focus
on phrases like "higher education," "student recruitment," and
"marketing strategy for student recruitment." Make sure these
keywords appear in your headings, subheadings, and body text.
Additionally, consider using long-tail keywords that are more
specific and less competitive to attract a niche audience.

Don't forget to optimize your meta descriptions, title tags, and
image alt texts with relevant keywords. This not only helps
search engines understand the content of your pages but also
improves your click-through rates from search engine results
pages.

Create Valuable Content
Start a blog where you share valuable content. Write about the
benefits of vocational education and training in the VET sector.
Create guides, how-to articles, and industry news updates. The
more valuable content you offer, the more likely you'll attract
students who are actively searching for what you provide.
Additionally, regularly updating your blog with fresh content
signals to search engines that your site is active and relevant.
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Consider featuring guest posts from industry experts or alumni.
This not only diversifies your content but also brings in different
perspectives and insights. Also, don't forget to include
calls-to-action in your blog posts to guide readers towards
enrolling in your courses.

3. Partner with High Schools and Colleges
One of the best ways to bring in more students is to build
relationships with high schools and colleges. These institutions
can be gold mines for prospective students interested in
furthering their education. Establishing strong partnerships can
provide a steady stream of students and enhance your
reputation within the educational community.

Offer Workshops and Presentations
Reach out to local schools and offer to give presentations or
workshops about vocational education and training. This not
only gets your name out there but also educates students about
the benefits of enrolling in your courses. Interactive workshops
where students can experience a snippet of your courses can be
particularly effective in sparking interest.

Consider hosting open days or campus tours for students and
their parents. This provides an opportunity for them to
experience your facilities firsthand and ask any questions they
may have. Building a personal connection can significantly
influence their decision-making process.
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Provide Scholarships
Consider offering scholarships for high-achieving students. This
can be a great incentive for them to choose your institution over
others. Plus, it's a great way to give back to the community.
Scholarships not only attract talented students but also
enhance your institution's prestige and credibility.

Additionally, consider creating a referral program where current
students can refer friends or family members in exchange for a
small incentive. This can help spread the word about your RTO
and bring in more students through trusted recommendations.

4. Use Email Marketing
Email marketing might sound old school, but it's still one of the
most effective ways to reach potential students. With the right
strategy, you can nurture leads, build relationships, and keep
your audience informed about your offerings.

Build an Email List
Create an email list by offering something valuable in exchange
for people's email addresses. It could be a free eBook, a webinar,
or a discount on course fees. Make sure the sign-up process is
simple and straightforward to encourage more people to join.

Segment your email list based on various criteria such as
interests, engagement levels, or demographics. This allows you
to send more personalized and relevant content, increasing the
chances of engagement and conversion.
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Send Regular Updates
Once you have a list, send out regular updates. Share news
about upcoming courses, success stories, and any special offers
you might have. Make sure your emails are engaging and
provide value to the reader. Use compelling subject lines and
clear calls-to-action to improve open rates and click-through
rates.

Don't forget to track the performance of your email campaigns.
Metrics such as open rates, click-through rates, and conversion
rates can provide valuable insights into what's working and
what needs improvement. Use this data to continually refine
your email marketing strategy.

5. Offer Online Mini Courses As Lead Magnets
In today's digital age, offering online courses as LEAD MAGNETS
can significantly increase your student base. People are always
looking for ways to “test the water” when it comes to their
learning options. Online courses as LEAD MAGNETS can attract
potential students from different geographical locations,
expanding your reach far beyond your local area.

Develop a Range of LEAD MAGNET Online Mini Courses
Create a variety of online mini courses that cater to different skill
levels and interests. Make sure these mini courses are
well-structured and offer the same value as your sales person
would over the phone. Incorporate interactive elements such as
social proof, testimonials, and commonly asked questions to
enhance the learning experience.
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High-quality videos, clear audio, and visually appealing materials
can make a significant difference in student satisfaction and
retention.

Promote Your Online Mini Courses as LEAD MAGNETS
Use your website, social media, and email marketing to promote
your online courses. Highlight the benefits of online learning
and how it can help students achieve their career goals.
Testimonials from past students who have successfully
completed online courses can be particularly persuasive.

This can lower the barrier to entry and increase the likelihood of
enrollment. Additionally, collaborate with influencers or industry
experts to reach a broader audience and enhance your
credibility.

Final Thoughts
So there you have it, folks!

Five killer ways to bring in more students to your registered
training organisation. Remember, the key is to be consistent
and patient. Implement these strategies, and you'll see your
student numbers grow in no time.

Don't forget to keep an eye on your analytics to see what's
working and what's not. And most importantly, always be open
to trying new things and adapting your strategies.
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The landscape of student recruitment is always evolving, and
staying flexible will keep you ahead of the curve.

Good luck, and happy student recruiting!

Cameron Roberts
Director
BubblegumMarketing

Chat here on WhatsApp >>>

View our case studies here:
https://bubblegummarketing.com/case-studies/

View RTO Security Guard Training Results here
https://bubblegummarketing.com/security-guard-training-co
mpany-marketing/
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